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Conference) ISBN: 978-81-88849-99-5
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April-June-2015, ISSN (Print): 2279- 0934, ISSN
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(GE-IJMR)  Vol.3, Issue.8, ISSN:2321-1709, pp.
107-116 with IF- 4.316
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Special Reference to Branded Products of Big
Bazaar”, GE- International Journal of Management
Research, April 2016, ISSN: O : 2321- 1709 with
Impact Factor: 4.88

Radio listeners and Advertisements: An Exploratory

Approach, [JRCM Volume no. 4 (2013), Issue no. 09
(September) with ICV- 5.098

Books

Sustaining Organizational Excellence in Turbulent

Times, Himalaya Publishing House, 2013, ISBN:
978-93-5097-634-0

Authored a book on “ A Study of Brand Equity on

Retailer’s Brand with special reference to Branded
Products of Big Bazaar”, Published By GE-
International Journal of Management Research, April
2016, ISSN: P : 2394-4226
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